CENTRAL MODERN SCHOOL, Baranagar
Syllabus for First Unit Test & First Terminal Examination of Session : 2024 — 2025
CLASS - XIl C (Commerce)

Subject First Unit Test (20) First Terminal Examination (80)
# English —| 1) Tense As per ISC format
[20 + 80] 2) Prepositions
3) Proposal Writing
# English -1l 1) Macbeth : Act lll, scene i 1) Macbeth : Act lll & Act IV, scene i (line number
[20 + 80] 2) Prism : 105)
(A Collection of ISC Short 2) Prism : (A Collection of ISC Short Stories)
Stories) i) Atithi / Guest
i) Atithi/ Guest ii) The Cookie Lady
3) Rhapsody : i) There Will Come Soft Rains
(A Collection of ISC Poems) 3) Rhapsody : (A Collection of ISC Poems)
i) Telephone Conversation i) Telephone Conversation
ii) Tithonus
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# Mathematics
[20 + 80]

# Business Std.

[20 + 80]

# Economics
[20 + 80]

# Commerce
[20 + 80]

1. Inverse Trigonometric Functions
2. Matrices
3. Determinants

1) Introduction to Human Resource
Management
2) Job and manpower planning

1. DEMAND AND LAW OF
DEMAND.

2. THEORY OF CONSUMER
BEHAVIOUR: MARGINAL
UTILITY AND INDIFFERENCE
CURVE ANALYSIS.

3. ELASTICITY OF DEMAND.

4. SUPPLY — LAW OF SUPPLY
AND PRICE ELASTICITY OF

SUPPLY.

Chaps
1. Business Environment
2. Financing

SECTION — A

1. Inverse Trigonometric Functions

2. Matrices

3. Determinants

4. Continuity and Differentiability

5. Integrals

SECTION - B

1. Vectors

2. Three Dimensional Geometry (ex 2.1,2.2,2.3, 2.4

SECTION-C

1. Application of Calculus in Commerce and
Economics

2. Linear Regression

1) Introduction to Human Resource Management
2) Job and manpower planning

3) Staff Recruitment

4) Staff Selection

5) Staff Training

6) Staff Morale

7) Staff Motivation

8) Staff Remuneration

9) Staff Leadership

10) Staff Appraisal

11) Staff Promotion and Transfer

12) Staff Separation

13) Emerging trends in Human Resource
14) Business Communication

1. DEMAND AND LAW OF DEMAND.

2. THEORY OF CONSUMER BEHAVIOUR:
MARGINAL UTILITY AND INDIFFERENCE
CURVE ANALYSIS.

3. ELASTICITY OF DEMAND.

4. SUPPLY — LAW OF SUPPLY AND PRICE
ELASTICITY OF SUPPLY.

5. MARKET MECHANISM: EQUILIBRIUM PRICE
AND QUANTITY IN A COMPETITIVE
MARKET.

. LAWS OF RETURNS — RETURNS TO A
FACTOR AND RETURNS TO SCALE.

. COST AND REVENUE ANALYSIS.

. FORMS OF MARKET.

. PRODUCER’S EQUILIBRIUM.

0. DETERMINATION OF EQUILIBRIUM PRICE
AND OUTPUT UNDER PERFECT
COMPETITION.

11. MONEY: MEANING AND FUNCTIONS.

12. BANKS: COMMERCIAL BANK AND

CENTRAL BANK.
13. BALANCE OF PAYMENTS AND EXCHANGE

RATE.
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Chaps.

1. Business Environment ; 2. Financing

3. Sources of Capital ; 4. Banking

5. Management ; 6. Principles of Management




# Accounts
[20 + 80]

# Legal Studies
[20 +10 + 70]
(Revised)

1) Final Accounts of Companies
2) Comparative and Common-size
Statements

Indian Contract Act, 1872
1) Introduction to Contracts
(Proposal, promise, Agreement,
Contract)
a) Meaning of Contract-
Definition
b) Types of Contracts- Valid,
Void, Voidable, Express
&amp; Implied
2) Formation of Contract
3) Essential elements of Contract
a) Offer &amp; Acceptance
b) Intention to create Legal
relationship
c¢) Consideration
d) Capacity to Contract
e) Free Consent- Sections 13 to
22
f) Legality of Object
4) Void Agreement (Sections 23 to
30)
5) Differences between —
a) Coercion and Undue Influence
b) Fraud and Misrepresentation
c¢) Void and Voidable Contract
d) Valid Contract and Void
Agreement

7. Planning ; 8. Organising
13. Marketing & Marketing Mix

. Final Accounts of Companies

. Comparative and Common-size Statements
. Ratio Analysis

. Fundamentals of partnership

. Valuation of Goodwill

. Admission of a partner

. Retirement of a Partner

. Death of a Partner
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Indian Contract Act, 1872
1) Introduction to Contracts (Proposal, promise,
Agreement, Contract)
a) Meaning of Contract- Definition
b) Types of Contracts- Valid, Void, Voidable,
Express &amp; Implied
2) Formation of Contract
3) Essential elements of Contract
a) Offer &amp; Acceptance
b) Intention to create Legal relationship
c¢) Consideration
d) Capacity to Contract
e) Free Consent- Sections 13 to 22
f) Legality of Object
4) Void Agreement (Sections 23 to 30)
5) Differences between —
a) Coercion and Undue Influence
b) Fraud and Misrepresentation
c¢) Void and Voidable Contract
d) Valid Contract and Void Agreement
Legal Maxims
(Refer to notes)
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